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The cooperation between Fujian and Taiwan in the cultural and creative 
industries is necessary not only for the development of Fujian and Taiwan in the 
cultural and creative industries, but also for improving Cross-Straits relationship and 
propagating Chinese culture.By studying the cooperation between Fujian and Taiwan 
in the cultural and creative industries,the theory of the cooperation between the 
Taiwan Strait in the cultural and creative industries is constructed,which will fill a 
void, promote the practice of the cooperation between Fujian and Taiwan in the 
cultural and creative industries,advance the industries development between Fujian 
and Taiwan. This paper offers beneficial reference in the other areas. 
From industries status, management system, government policy, talents training 
and industry layout this paper analyses the cultural and creative industries between 
Fujian and Taiwan, and summarizes the strength, weakness, opportunity and treats 
between Fujian and Taiwan in the cultural and creative industries.So that both sides of 
the Straits can complement one another, grasp the chance, and develop side by side. 
This paper researchs the features and developing trend by recalling the history of 
the cooperation between Fujian and Taiwan in the cultural and creative industries.The 
cooperation has passed through three stages in its development. Marching from civil 
society to government, from one-way to two-way, the cooperation develops in breadth 
and depth. As the microcosm of the cooperation between the Straits, the development 
of the Cross-Strait (Xiamen) Cultural Industris Fair reflects the experiment and 
problems of the industry cooperation.  
Through analyzing the opportunity and challenge of the cooperation of cultural 
and creative industries between Fujian and Taiwan,this paper researches the chance 
for the leap of the industry development ,finds the bottlenecks in the cooperation, 
diagnoses the problems of the cooperation for solving them. 
According to the theoretical and pratical studies above, strategical suggestions 
about the cooperation of the cultural and creative industries between Fujian and 















world market? ② What should Fujian government and industries do for the 
competition with other Chinese areas for Taiwan industry resources?③How to build a 
long-term mechanism and cooperation platform between Fujian and Taiwan in 
cultural and creative industries?④What role does local government play in the 
cooperation between Fujian and Taiwan?⑤Which industry can play the critical role of 
the cultural and creative industries and drive the development of the cooperation of 
the industries between Fujian and Taiwan? 
 
















绪论 ............................................................................................................. 1 
一、研究背景 ............................................................................................................ 1 
二、概念界定 ............................................................................................................ 5 
三、研究综述 .......................................................................................................... 13 
四、研究目标和思路 .............................................................................................. 29 
五、研究方法 .......................................................................................................... 30 
六、研究意义 .......................................................................................................... 32 
七、研究创新之处 .................................................................................................. 33 
第一章 基本理论 .................................................................................... 34 
一、文化创意产业基本理论 .................................................................................. 34 
二、区域产业合作基本理论 .................................................................................. 40 
第二章  福建文化创意产业发展研究 .................................................. 44 
一、福建省文化创意产业发展现状 ...................................................................... 44 
二、福建省文化创意产业管理体制研究 .............................................................. 49 
三、福建省发展文化创意产业政策分析 .............................................................. 50 
四、福建省文化创意产业人才培养分析 .............................................................. 61 
五、福建省文化创意产业的区域分布 .................................................................. 72 
六、福建省文化创意产业发展 SWOT 分析 ........................................................ 78 
本章小结 .................................................................................................................. 79 
第三章 台湾文化创意产业发展研究 .................................................... 82 
一、台湾文化创意产业发展现状分析 .................................................................. 82 















三、台湾发展文化创意产业政策透析 .................................................................. 89 
四、台湾文化创意产业人才培养分析 .................................................................. 95 
五、台湾文化创意产业的区域布局 .................................................................... 107 
六、台湾文化创意产业发展 SWOT 分析 .......................................................... 116 
本章小结 ................................................................................................................ 117 
第四章  闽台文化创意产业合作历程分析 ........................................ 119 
一、海峡两岸文化创意产业合作现状 ................................................................ 119 
二、闽台文化交流与合作历史回顾 .................................................................... 123 
三、闽台文化创意产业合作阶段划分 ................................................................ 131 
四、海峡两岸（厦门）文化产业博览交易会发展历程分析 ............................ 145 
本章小结 ................................................................................................................ 154 
第五章 闽台文化创意产业合作的机遇与挑战 .................................. 156 
一、闽台文化创意产业合作发展的机遇 ............................................................ 156 
二、闽台文化创意产业合作面临的挑战 ............................................................ 162 
本章小结 ................................................................................................................ 170 
第六章 闽台文化创意产业合作对策研究 .......................................... 173 
一、在国际市场上，闽台文化创意产业合作应以闽南文化作为合作的主要基础
和内容。 ........................................................................................................ 173 
二、在海峡两岸的文化创意产业合作中，应建立闽台文化创意产业合作的产业
特色。 ............................................................................................................ 180 
三、在闽台两地政府和产业界，应利用好海峡两岸文博会这个平台，建设两地
文化创意产业合作的长效机制。 ................................................................ 185 
四、区域内：福建省各地市政府应做好闽台合作中的政府角色定位 ............ 190 
五、产业内：以广告业合作为突破口，带动两岸文化创意产业发展与合作 192 















结语 ......................................................................................................... 201 
一、福建与台湾的文化创意产业发展现状与特点 ............................................ 201 
二、闽台文化创意产业合作的历史回顾 ............................................................ 201 
三、闽台文化创意产业合作面临的机遇和挑战 ................................................ 202 
四、闽台文化创意产业合作的对策建议 ............................................................ 202 
五、本研究的不足之处 ........................................................................................ 202 
参考文献 ................................................................................................. 204 
















Preface ·························································································· 1 
1.1 Research Background ······························································· 1 
1.2 Concept Definition ··································································· 5 
1.3 Research Summary ································································ 13 
1.4 Research Objectives and Thought ·············································· 29 
1.5 Research Methods ·································································· 30 
1.6 Research Meaning ·································································· 32 
1.7 Research Innovation ······························································· 33 
Chapter 1 Basic Theories ······························································ 34 
1.1Basic Theory of Cultural and Creative Industries ···························· 34 
1.2Basic Theory of Regional Industrial Cooperation ···························· 40 
Chapter 2 Research on the Development of Fujian Cultural and 
Creative Industries  ····································································· 44 
1.1 Present Situation of Fujian Cultural and Creative Industries ············· 44 
1.2 Studies on the Management System of Fujian Cultural and Creative 
Industries ················································································· 49 
1.3 Analysis of policies and rules for the Cultural and Creative Industries of 
Fujian ····················································································· 50 
1.4 Analysis of Talent Cultivation for the Cultural and Creative Industries of 
Fujian ····················································································· 61 
1.5 Regional Distribution Pattern of Fujian Cultural and Creative Industries  
 ······························································································ 72 
1.6 SWOT Strategic Analysis of Developing the Cultural and Creative 
Industries in Fujian ····································································· 78 
Summary ················································································· 79 
Chapter 3 Research on the Development of Taiwan Cultural and 
Creative Industries  ····································································· 82 















1.2 Studies on the Management System of Taiwan Cultural and Creative 
Industries ················································································· 87 
1.3 Analysis of policies and rules for the Cultural and Creative Industries of 
Taiwan ····················································································· 89 
1.4 Analysis of Talent Cultivation for the Cultural and Creative Industries of 
Taiwan ····················································································· 95 
1.5 Regional Distribution Pattern of Taiwan Cultural and Creative 
Industries ················································································ 107 
1.6 SWOT Strategic Analysis of Developing the Cultural and Creative 
Industries in Taiwan ··································································· 116 
Summary ················································································ 117 
Chapter 4 Analysis of the Development Course of the Cooperation 
between Fujian and Taiwan in the Cultural and Creative Industries 
  ····························································································· 119 
1.1 Present Situation of the Cooperation between the Straits in the Cultural 
and Creative Industries ······························································· 119 
1.2 Reviews on the History of Cultural Exchanges and Cooperation between 
Fujian and Taiwan  ··································································· 123 
1.3 Study on Dividing the Cooperation stages in the Cultural and Creative 
Industries between Fujian and Taiwan ············································ 132 
1.4 Analysis of the Development Course of the Cross-Strait (Xiamen) 
Cultural Industries Fair ······························································ 145 
Summary ················································································ 154 
Chapter 5 Opportunity and challenge of the development of the 
Cultural and Creative Industries between Fujian and Taiwan ······· 156 
1.1 Opportunity of the development of the Cultural and Creative Industries 
between Fujian and Taiwan ·························································· 156 
1.2 Challenge of the development of the Cultural and Creative Industries 
between Fujian and Taiwan ·························································· 162 

















Chapter 6 Cooperative Countermeasure Research of the Cultural 
and Creative Industries between Fujian and Taiwan ····················· 173 
1.1Minnan Culture Should Be the Foundation and Main Contents of the 
Cooperation ············································································· 173 
1.2 Developing the Characteristic Cultural and Creative Industries with 
Fujian and Taiwan local advantages ··············································· 180 
1.3 Establishing long-term mechanism of Cooperation through the 
Cross-Strait (Xiamen) Cultural Industries Fair ································· 185 
1.4 Orientating the roles of Local Government Playing in the Cooperation191 
1.5 Promoting the Developing and Cooperation of Cultural and Creative 
Industries between the Straits with the Advertising Industry Development as 
breakthrough ··········································································· 192 
Summary ················································································ 199 
Conclusion·················································································· 201 

































化产业”一词 早于 20 世纪 40 年代（一说 1944 年①，一说 1947 年②）由法兰



















                                                             
① 石杰，司志浩.文化创意产业概论[M].北京：海洋出版社，2008 年第 1 版 

























全球创意经济的总产值为 2.2 万亿美元，2006 年全球创意经济的总产值为 3.2
万亿美元，约占世界贸易额的 8%，到 2009 年，全球文化创意产业总产值超过
4.2 万亿美元①，产生了巨大的经济效益。无疑，文化创意产业正在成为继资本、
技术之后推动经济转型增长的重要驱动因素。 






在实践层面，我国文化创意产业也有很大发展。2011 年 3 月 30 日在纽约
联合国总部发布的《2010 创意经济报告》指出，中国创意经济产品出口在近些
年来一直处于世界第一的位置。2008 年中国创意经济产品出口值达 848 亿美元，
占全球市场的 20.8%，相比较 2002 年的 323 亿美元，6 年间年增长率达到 16.9%。
紧随中国之后的美国在 2008 年创意经济商品出口值达到 350 亿美元②。创意产
业产业在全国各大城市的发展开始于 2004 年首届上海国际创意产业论坛发表
                                                             
① 北京方迪经济发展研究院. 文化创意产业发展的趋势及我国文化创意产业发展的特点. 
[EB/OL].(2011-02)[2011-10-28]. 
http://www.zgzbjj.com/qikanshow.asp?parentid=44&classid=46&articleid=223 
































































































































                                                             
① 石杰，司志浩.文化创意产业概论[M].北京：海洋出版社，2008 年第 1 版 
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